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Event Objectives
Join Telefonica in April 2005 for an event that wil |

bring together global business and IT leaders with a * Tracks will focus on information that is most
focus on Latin America from some of the largest US vital for understanding the development of the
Global Corporations. During this event we will Latin American market.

explore the impact of technology & business trends
* Executives will be able to apply this

knowledge immediately to the way their
companies design and deploy strategies in
Latin America.

within each country in Latin America.

Industry leaders and regional experts will present
practical strategies and approaches that will allow

executives to take the most direct route to achievi ng * Advice will be given on who to partner with,
strategic differentiation, cost reductions, and and how to do it, so that measurable results
operating efficiencies. The event provides attende  es are obtained in the minimum amount of time.

with the most accurate and complete economic

information available on deployment and

This event is a must attend for any executive

dealing with Latin America today and for those

America. looking at ways to best develop their company in
the region.

management of your company’s investments in Latin



This event will provide vendors

with a captive audience of Telefonica’s:

Senior Executives of Global & Multinational
Clients

Account Executives from Across the region
Pre-Sales Engineers from Across the region

Americas Region Executive Management
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The Telefonica Event brings together Telefonica’s
largest clients in the region, Telefonica Account
Executives, Telefonica Pre-Sales Engineers,

and Telefonica Executives for an extraordinary
learning & networking event. This event not only
allows you to directly touch the potential end-users of
your product or service, but it also puts you in the
same room as the account executives and pre-sales
engineers that are developing solutions for these
global clients, and the executive management of
Telefonica.

This networking event is a must-attend for any
IT/Telecom firm dealing with Telefonica and Latin
America today, and for those companies looking at
ways to best develop relationships with corporations
doing business in the Latin American region.

This venue provides your organization access to
Telefonica’s largest customers and some of the
largest purchasers of IT and Telecom services
in the world.



Exposure

Get your name in front of those who
matter the most! There is no better
place to meet the magnitude of
Telefonica executives and Telefonica
clients in this region. Sponsoring will
give your company maximum
exposure to our attendees by
increasing their awareness of your
company’s products and services, and
how you partner with Telefonica
throughout the region.

Exceptional Value

Telefonica offers a variety of
sponsorship opportunities to enable
you to support our conference at a
level that best meets your budget.

Where else can sponsors meet
today’'s leaders from the biggest
Global Companies at one event?
Telefonica delivers tremendous value
to sponsors by gathering global
decision-makers at this unique event
and allowing sponsors to meet and
network with many different potential
clients.

www.us.telefonica.com

Industry Recognition

What better way to show your
company'’s support for Telefonica and
the IT/Telecom industry throughout
Latin America than by sponsoring an
event or package at this prestigious
Telefonica event. The Telefonica
event will be attended by CEOs, CIOs,
& Senior IT Executives from
Telefonica’s largest customers from all
over the United States and Latin
America. By becoming a sponsor,
your company will receive the brand
recognition and visibility that you
deserve.



Telefonica Global Customers

3M

American
Express

Baxter
International

Cargill
Citigroup
Coca-Cola
DHL

Ford - Volvo
Group

General
Motors

Goodyear
HP
IBM

Procter & Gamble
Sabre
Schlumberger
Sony

Texaco

VISA

Xerox

Alcoa

American Airlines
AON

Colgate

DuPont

FedEx

General Electric

Johnson & Johnson
Nortel Networks
Unisys

Merrill Lynch
Merck
MasterCard
Kraft Foods
McDonald's
Motorola

NCR

Nokia

PepsiCo
Kellogg

Eastman Kodak

Global Customers

Titles of Participants

CEOs of Latin America

ClOs
VPs Networking

Global Customer Participants
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Telefonica Participating Companies

Argentina
Brazil

Chile

Peru
Mexico
Puerto Rico
Colombia
USA
Guatemala
El Salvador

Telefonica Participants

Titles of Participants

Telefonica Participants who

who attended

2003 = 13 Global Customers
2004 = 30 Global Customers

VPs Communications

CEOs

VPs of Sales

VPs of Engineering
Global Account Mgrs

attended

2003 = 20 Telefonica Executives

2004 = 30 Telefonica Executives



Wednesday, April 27

Thursday, April 28

Friday, April 29
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Saturday, April3 0

Delegates Arrive

Welcome Reception

& Registration
7:00pm

Opening Comments
8:45am — 9:00am

Alejandro Martinez Galindo
ClO General Motors, Latam
9:00am — 9:45am

Alfredo Fregoso
Chief Strategy Officer, Cisco Systems
9:45am - 10:30am

ClO Panel 1
Moderator: David Guzman
The Borderless Enterprise- Latam
Perspective Yankee Group
11:00am — 12:00pm

Jose Maria Alvarez Pallete
CEO Telefonica International SA
12:00pm — 12:30pm

Opening Comments
8:45am — 9:00am

Juan Cento
CEO FedEXx, Latam
9:00am — 9:45am

Bernardo Quinn, Director
Telefonica Empresas Americas
9:45am — 10:30am

CEO Panel 1
Moderator: Miguel Angel Gutierrez
Social Leadership in Latam
Telefonica
11:00am — 12:30pm

Golf Registration
7:00am

Golf Tournament
8:00am — 1:00pm

Lunch Lunch
12:30 — 2:00pm 12:30 — 2:00pm
CIO Panel 2 CEO Panel 2

Moderator: David Guzman
Outsourcing & Consolidation
Yankee Group
2:00pm — 3:30pm
Technology Breakout Panels
3:45pm — 5:15pm

Moderator: Juan Antonio Mielgo
Economic Outlook — Latam
Telefonica
2:00pm — 3:30pm

Technology Breakout Panels
3:45pm — 5:15pm

Biscayne Bay Cruise

Dinner
7:00pm

Caribbean Dinner

7:00pm

Golf Tournament

Luncheon & Awards
1:00pm — 3:00pm



Alejandro Martinez Galindo
CIO Information Systems & Services

General Motors Latin America, Africa,

& Middle East

Quality, Consistency, and
Stability throughout Latin
American markets

Measurements, standards, and
expectations for quality are dynamic
across Latin America’s major
markets. Consistent delivery of IT
services and the stability of those
services is a constant concern for
global businesses as they deploy
strategies throughout the varying
markets of the world. Learn about
the diversity of Latin American
markets, the effects standardization
can have on your company’s
services & products, and what this
means for your IT strategy in real
terms.

Alfredo Fregoso

Chief Strategy Officer

WW Service Provider Strategy
Cisco Systems

Convergence and its impact on
the Global Organization’s Latin
America strategy

Learn the importance of voice and
data convergence in Latin American
markets and its impact on your global
organization.

Understanding how intelligent
networks can provide productivity
opportunities is an essential part of
developing technology strategies for
global business. See how you can
manage growth in Latin American
markets by optimizing your network
and by implementing Internet
business solutions that capture new
efficiencies.
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Jose Maria Alvarez Pallete
Chairman & CEO
Telefonica International SA

Telefonica Corporate
Overview for 2005

A presentation from the Chairman
& CEO of Telefonica International
SA, responsible for Telefonica
operations for the entire Latin
America region. This presentation
will provide an executive level
overview of the Telefonica
Organization’s commitments for
2005 to stockholders and
customers for the region.



Juan Cento, President

Latin America-Caribbean
Region

Federal Express Corporation

Globalization and its
effect on maturity and
Latin American markets

One of the most diverse regions in
the world, Latin America offers
unigue business challenges related
to the different levels of
advancement from one country to
another, and even from one city to
another. Global Corporations are
seeking to better understand how to
implement more consistent
business practices across the
region, recognizing the need for
customized solutions that
incorporate local needs.
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Bernardo Quinn
Director General
Telefonica Empresas America

Telefonica’s Role: A Strategic
Perspective on the Economic
Outlook for the Americas Region

This presentation will give insight into
Telefonica as it sees itself in the region
and how it understands its role in the
market. As voice and data
convergence in Latin American
markets continues to grow, Telefonica
has redefined its strategic positioning
and is leveraging the impact of
emerging technologies as a global
organization.

This overview of Telefonica’s vision as
one of the largest organizations in the
region will provide excellent
perspective on Latin American
markets.
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CIO Panel: The Borderless Panel Moderator: David Guzman
Enterprise in Latam Yankee Group

Confirmed CIO Panelists — 11:00 -12:30

Maribel Carrion Guillermo Gonzalez Lincoln Rodon Laura Kohl
Nortel Latin Sony Latin America Amadeus McDonalds
America

ClOs from some of the largest multinational companies will participate in Interactive Panel
Discussions with their peers. These Panels are designed to engage Telefonica Global Customers
and Telefonica Executive Participants in direct interaction with CIO panelists, allowing for an insightful
look into the state of Outsourcing in Latin America.
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CIO Panel: Outsourcing and Regional Panel Moderator: David Guzman
Consolidation in Latin America Yankee Group

Confirmed CIO Panelists — 2:00 - 3:30

Frank . .
Steve McGahee Claudia Cristiani
Blazosky
NOKIA Chevron Texaco Microsoft

ClOs from some of the largest multinational companies will participate in a second Interactive Panel
Discussion with their peers. These Panels are designed to engage Telefonica Global Customers and
Telefonica Executive Participants in direct interaction with CIO panelists, allowing for an insightful
look into the state of Outsourcing in Latin America.
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CEOQO Panel: Social Leadership in Panel Moderator: Miguel Angel Gutierrez
Latin America Board Director, Telefonica International

CEO Panelists — 11:00 - 12:30

Juan Cento Roberto Cavalcanti Jay Jones
FedEx Latin American Express Sabre Latin
America Latin America America

Latin America CEOs of industry leading multinationals will participate in Interactive Panel Discussions
with their peers. These Panels are designed to engage Telefonica Global Customers and Telefonica
Executive Participants in direct interaction with CEO panelists, allowing for dynamic and interactive
discussion of the Latin American Market.
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CEOQO Panel: Economic Outlook for Panel Moderator: Juan Antonio Mielgo
Latin America Chief Economist, Telefonica

CEO Panelists — 2:00 - 3:30

Martha Bejar Jorge Arrizurieta Luis Dominguez
Nortel Latin Free Trade Area Unisys
America Agreement

Latin America CEOs of industry leading multinationals and trade organizations will participate in a
second Interactive Panel Discussion with their peers. These Panels are designed to engage Telefonica
Global Customers and Telefonica Executive Participants in direct interaction with CEO panelists,
allowing for dynamic and interactive discussion of the Latin American Market.
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Platinum Sponsors will moderate Panel Discussions with clients, focusing on case histories
specific to each panel topic. These Panels will allow sponsors to lead discussions in front of

an audience of Telefonica Global Customers and Telefonica Executive Participants.

3:45 — 515 Topic

Voice & Data
Convergence:

A FedEx Case
Study

Panel 1

Panel 2 Managed

Security

Converged
Communication
Applications
Transforming
Business

Panel 3

Utility
Computing

Panel 4

Moderator

Cisco

Karen Campagna
Marketing
Programs
Manager

Cisco
Citrix

John Ceraola

John G Noonan

Director, Business
Development

Avaya Striker Puerto
Jorge Blanco Rico
VP Strategic
Marketing Jose Lopez
Sun
Microsystems Neoris
Albert Triola

Lionel Carrasco

CTO

Client Executive
Director for Telefonica
World Wide

Client Panelists

FedEx
Tom Medlin

Senior Manager
of NA Telecom

Mercy Hospital

Fernando Martinez

Delta Airlines

Allan Rubin

Atento

David Cardoso

VP of Technology

ICA Flour Daniel

Gregorio Pyres

Telefonica USA

Ricardo De La Fuente

Atento

Pedro Villar

DataPro

William Montiel

VP Marketing & Sales



The Fairmont Turnberry Isle Resort & Club

19999 West Country Club Drive, Aventura, FL 33180-2 401
(305) 932 6200

http://www.fairmont.com/turnberryisle/

Secluded on 300 tropical acres is a stunning Mediterranean-style hotel with 392 ultra-
luxurious oversized rooms and suites featuring spectacular views, upscale amenities and
personalized service from our international staff.

The resort's deluxe amenities include two 18-hole Robert Trent Jones Sr. designed golf
courses, a magnificent Willow Stream spa with fithess center, 19 tennis courts lit for night-
play, a private ocean club, marina, and superb dining from seaside casual to award-
winning gourmet.

The Conference Center features a separate entrance and more than 40,000 sq. ft. of
flexible indoor and outdoor meeting space all on one level. The Fairmont Turnberry Isle
Resort & Club is able to accommodate everything from intimate board meetings to lavish
banquets.
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Premium $50,000

Logo on event banner denoting
premier sponsorship

Logo with hyperlink on website

4 complimentary conference registrations
Logo on conference marketing materials
and signage with 50-word description in

main conference program

2-page center spread advertisement
in program

4 golf tournament participants

Premier sponsorship of golf outing on
final day of summit

Logo on two pre-event mail-outs/e-mails
2 Technology Panel Presentations
1 Event Main Presentation

Primary Logo Placement on Post-Event
Communication

Platinum $15,000

Sponsor our Group Dinner
& Networking Event

Sponsor our Main Event
Dinner

Technology Panel Sponsor Package

Logo table placement at kick-off dinner
Logo with hyperlink on website
4 complimentary conference registrations

Logo on conference marketing materials and
sighage with 50-word description in main
conference program

1 full page advertisement in summit program
(placement according to when sponsorship is
received)

4 golf tournament participants

Logo on one hole at golf tournament on final
day of conference

Logo on two pre-event mail-outs/e-mails

1 Technology Panel Presentations
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One-time Sponsorships

$10,000

Sponsor our
Welcome & Other Receptions
Plus get:
* 4 golf registration
* 4 event registration
 Half page advertisement in
summit program
* Logo on one hole at golf tournament

$5000

Logo on one hole signage at
our golf tournament
Plus get:

« 2 golf registrations
* 2 event registrations
« Quarter page in printed
summit program

$2500

Logo in shared signage at
one hole in golf tournament
Plus get:
« 1 golf registration
« 1 event registration
» Mention in printed program materials



Please indicate your
company’s level of sponsorship

[J Premium Sponsor $50,000

L] Platinum Sponsor $15,000

[] Main Event Dinner $15,000

[] Group Dinner & $15,000
Networking Event

[J] Welcome & Other $10,000
Receptions

[] Single Hole $5000
Sponsorship Package

[] Shared Hole $2500

Sponsorship Package
Mail check payable to:

Telefonica USA
1111 Brickell Ave 10t Floor
Miami, FL 33131

[JPayment enclosed [ Please invoice me

NAME
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TITLE

COMPANY NAME

ADDRESS 1

ADDRESS 2

CITY

STATE / ZIP

PHONE NUMBER

FAX NUMBER

E-MAIL ADDRESS

Signature

Date

PLEASE LIST MY COMPNAY AS




